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Aims: 

Raise awareness of our support programs in the light of 
coronavirus (COVID-19)

Increase numbers of customers being supported 
through our support programs

Reach out to business customers to promote new 
business support programs

Background
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What we did
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Results

Website traffic to whole website has slightly increased
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Results

Customers to the COVID support page increased

Time spent on the page – 4 minutes
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Results

Phone calls have not increased

Payment arrangements still stable

- Slight increase in Sept

- Still down on 2 year average 
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Results

Call back forms

Auto 2 week payment extension
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Take aways

Advertising - was duration long enough?

- timing in billing cycle? 

- timing through Pandemic?

Social media did see increase in web traffic

Direct SMS was more effective


